CURRICULUM VITAE

PERSONAL

Name:


Svein Ottar Olsen

Born:


June 26, 1954 – Skjervøy in Troms

Nationality: 

Norwegian

Family:

Married with Åse - three children born 1989, 1991 and 1996

Present Position:
Professor, Tromsø University Business School (TUBS), University of Tromsø 

EDUCATION

PhD-coursework:
Norwegian School of Economics and Business Administration (NHH), Bergen (1982-84); Northwestern University, Evenston (84/85) 
MBA


Major field exams (Høyere Avdeling), NHH (1984) 
BPA


University of Bergen (1980): Public Administration
Siv.øk


NHH, Bergen (1979): Management/Organisational Behaviour.


WORK AND RESEARCH EXPERIENCE

2001–present
Professor, Marketing, University of Tromsø, NCFS + TUBS
1997– 2001

Associate Professor, Marketing, The Norwegian College of Fishery Science (NCFS)
1997–present

Principal Researcher II (Fiskeriforskning, Tromsø)

1985–1997

Principal Researcher (Marketing), Fiskeriforskning, Tromsø
1982–1985

Research Fellow (Marketing), Norwegian School of Economics and Business Administration (NHH), Bergen

1979–1982

Researcher (Accounting), Institute of Fishery Technology Research (FTFI), Tromsø

PROFESSIONAL ACTIVITIES

1996 – 1998 

Interim Boards, Norwegian Research Council (NFR)

1992 – 1995

Member: Market Research Program, Norwegian Research Council  (NFR)
1988 – 1992 

Member - Coordinator: Marketing Research Program, NFR
1988 – 2005

The Marketing Board: Norwegian Fishermen Sales Organisation

1986 –present

Different committees (research, marketing, fishing industry)

VISITING POSITIONS (MARKETING)
1984–1985

Research fellow: Northwestern University, Evenston, IL, USA

1994–1995

Visiting Scholar: Indiana University, Bloomington, IN, USA

2001–2002

Visiting Professor: Texas Tech University, Lubbock, TX, USA

2006/7 + 2011/12  
Visiting Professor: University of Murcia, Spain


RESEARCH INTERESTS   


Social Psychology (Attitude Strength – Attitude-behaviour models / measurement)

Consumer Behaviour (Perceived Quality/Satisfaction/Loyalty/Habit Strength/Branding)

International Marketing (Country-of-Origin research/Country Image)

Generic - Commodity Marketing / co-branding (different aspects)

Research Methods (Survey research/Attitude measurement/Context Effects/SEM-LISREL)

Food Choice and (Sea)Food Consumption Behaviour – product testing (different aspects)

Published about 60 papers in international referee journals since 2000
Ph.D. / MASTER - THESES SUPERVISED
Kjell Toften, (PhD-2004); Pirjo Honkanen, (phD-2006). Alina Tudoran, (PhD-2010); 

Asbjørn Rørtvedt, (PhD-2010);  Ho Huy Tuu, (PhD-2011).  Anders Wien Hauge (June 2015)

Siril Alm (July 2015). Supervised about 70 master theses (hovedfag + master)
AWARDS

2009 Outstanding Paper Award: British Food Journal, Vol. 110 (8), 2008.

2010 Best Paper in Consumer Behaviour: ANZMAC 2010

2012 Emerald - Outstanding Paper - Highly Commended Award: Journal of Consumer Marketing
2014 Emerald Outstanding Paper Award – Asia Pacific Journal of Marketing and Logistics

2014 Forskningsprisen 2014 Fakultet for biovitenskap, fiskeri og økonomi
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